OKLAHOMA CITY 2008-2009 BROADWAY SEASON ‘ZCELEBRITY ATTRACTIONS * Bringing Broadway & MORE To You!

CUSTOMER SUBSCRIPTION INFORMATION

VKLAHOM,4 CITY

Name BSCR'BER
- HOW TO SUBSCRIBE?
Mailing Address:
. . CALL: (800) 869-1451
Ciy, State, Zip: Mon.- Thu., 9 a.m. to 4 p.m.
) Fri., 9 a.m. to noon.
Daytime phone number: ( ) . .
MAIL TO: Celebrity Attractions
Evening phone number: ) grsoc‘;"gvl\z’a\é Fs(atag?lr:ae ;
E-mail Tulsa, OK 74133
FAX TO: (918) 496-4483
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HOW DO | KNOW | WILL GET THE SEATS | WANT?
Broadway season tickets are a popular entertainment
package. If you subscribe by phone at (800) 869-1451 we
should be able to give you seat locations at that time. If
you mail or fax your order, we will try our best to assign
seats within your request. If your request is not available,
we will contact you before assigning seats. Once seating
is assigned, you will be mailed a confirmation with your
seating location and series.

WHEN DO | RECEIVE MY TICKETS?

Tickets will be mailed approximately six weeks prior to
the first performance. If your address changes, please call
Celebrity Attractions at 1-800-869-1451.

WHEN MAY | PURCHASE TICKETS TO THE ADD-ON
PRODUCTIONS?

You will be notified either by mail, email or at the hall
when you may begin purchasing tickets for season add-on
productions. Keep your contact information up-to-date. If
your address changes, notify our office immediately.

WHAT IF | NEED ADDITIONAL TICKETS?

As a Broadway Season Subscriber you may purchase
additional tickets to any of our shows before we start
selling single tickets to the general public. The dates you
may begin purchasing additional tickets will be mailed to
you with your season tickets.

WHAT IF | NEED TO EXCHANGE TICKETS?

We understand scheduling conflicts occur and as
subscribers, tickets may be exchanged for a different
performance date of each show. Individual ticket holders
are not allowed to exchange tickets. If a conflict occurs, call
our office at 800-869-1451 and a ticket agent will help you
with the exchange. There is a $3 per ticket exchange fee.
The dates you may begin exchanging tickets will be mailed
to you with your season tickets.

WHAT ARE THE BOX OFFICE HOURS?

Celebrity Attractions Box Office hours are currently Monday
through Thursday, 9 a.m. to 4 p.m. & Friday, 9 a.m. to
noon.

| PRICE & SEATING 2008-2009 SEASON
MAMMA MIAL.........cooiiiiiiiie Sep. 2-7, 2008
SERIES eT]e er i Tﬁ F4rll S?t S?t SZ] Sg THE PAJAMA GAME ........ccoeevi Oct. 7-12, 2008
J, SECTION  SERESDAY—>pFve  Fve Eve Eve Mat  Eve Mat  Eve | THERATPACK.....oomnn: Nov. 11-16, 2008
A1 ORCHESTRA PIT THE COLOR PURPLE.................. Jan. 27-Feb. 1, 2009
THE DROWSY CHAPERONE............. Jun. 9-14, 2009
A2 ORCHESTRA
A3UPPER ORCHESTRA  $280 $280 $299 $313 $299 $313 $299 $280 E-Rear Balcony
B GRAND TIER $275 $275 $294 $308 $294 $308 $294 $275 D-Front Balcony
C MEZZANINE $239 $239 $255 $263 $255 $263 $255 $239 . T C-Mezzanine
D FRONTBALCONY....A-H §170 §$170 $189 $206 $189 $206 $189 $170f -~ =+ ) B-Grand Tier
E REARBALCONY....J-L $93 $93 §107 $117 $107 $117 $107 $93 A3-Upper Orchestra

Handling fee included in price. Dates, times, artists and programs subject to change due to the nature of performing arts presentations.

No refunds or cancellations allowed.

A2- Orchestra
Al -Pit
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Become a 2008-2009 Season

Subscriber and receive the royal

treatment — the best seats to the

best shows, exclusive benefits like

exchange privileges and you'll be

first in line to purchase tickets to
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BROADWAY'S AWARD-WINNING
BEST MUSICAL

coming in m_u::m 2009!
See inside for more information or

log on to www.CelebrityAttractions.com
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Disney’s THE LION KING
Spring 2009

The story of a young lion cub’s personal journey toward his destiny as king features the lyrics of Tim Rice and the music
of Elton John. Winner of 6 Tony® Awards, *Disney’s THE LION KING is “one of the most memorable, moving and
original theatrical extravaganzas in years!” (The New York Times)

*This show is a season add-on and will be available to season subscribers to purchase for yourself, family and friends
before the general public.

MAMMA MIA! - September 2-7, 2008

The musical MAMMA MIA!, based on the songs of ABBA, follows the story of a forty-something
mother planning her daughter’s wedding. Incorporating 22 of the famous band’s songs, the show
portrays the contrast of values between mother and daughter. Set in the present day on a tiny,
mythical Greek island, it is a musical love story that crosses continents and generations. “Knowing
| Me, Knowing You,” “Take a Chance on Me” and, of course, “Dancing Queen” are all included.

THE PAJAMA GAME - October 7-12, 2008

In THE PAJAMA GAME, there’s unrest at the Sleep Tite pajama factory when Sid and Babe sit on
opposite sides of the negotiating table clashing over a seven-and-a-half cent raise. But love threatens
to shut down the plant as the battle of the sexes plays out in this rollicking classic of the Golden Age
of musical comedy. THE PAJAMA GAME is a hit parade of irresistible songs including “Steam Heat,”
“Hernando’s Hideaway” and “Hey There (You with the Stars in Your Eyes).” THE PAJAMA GAME,
written by George Abbott and Richard Bissell with music and lyrics by Jerry Ross and Richard Adler,
is a rambunctious pillow fight full of jazzy songs, hot dance and exuberant laughter.

THE RAT PACK - Live at the Sands! - November 11-16, 2008

Direct from a record-breaking run in London’s West End, THE RAT PACK brilliantly recreates the
ultimate meeting of three legendary performers. In 1960, while filming the casino robbery caper Ocean’s
Eleven in Las Vegas, Frank Sinatra got together a group of his closest buddies for impromptu concerts
at the Sands Hotel. The Sands is no longer, and Frank, Sammy and Dean have left us, but THE RAT
PACK transports you back to that moment in popular music history that has never been equaled.

THE COLOR PURPLE Presented by Oprah Winfrey « Jan. 27-Feb. 1, 2009

From Alice Walker’s classic Pulitzer Prize-winning novel and the landmark film by Steven Spielberg
comes a soul-stirring new musical. THE COLOR PURPLE is an inspiring and unforgettable story of
a woman, who, through love, finds the strength to triumph over adversity and discover her unique
voice in the world. The New York Times calls it “A bright odyssey of survival and triumph. Purple
strikes sparks,” and USA Today raved, “THE COLOR PURPLE celebrates the inspiring relationships
of faith and love. A Broadway hit!”

THE DROWSY CHAPERONE - June 9-14, 2009

Get ready to be transported to a magical, wonderful world! A world where the critics are in awe,
the audiences are in heaven and the neighborhood is buzzing with excitement. THE DROWSY
CHAPERONE, the new musical comedy that is swooping into town with tons of laughs and the most
2006 Tony® Awards of any musical on Broadway! It all begins when a die-hard musical fan plays his
favorite cast album, a 1928 smash hit called “THE DROWSY CHAPERONE,” and the show magically
bursts to life. We are instantly immersed in the glamorous, hilarious tale of a celebrity bride and her
uproarious wedding day, complete with thrills and surprises that take both the cast (literally) and the
audience (metaphorically) soaring into the rafters.
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